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Dear Interested Sponsor,

Thank you for your interest in the upcoming annual NorthEast Contact Center Forum Conference &
Expo. While traditionally held in June, this year’s event will be taking place on Wednesday October
21, 2026 at Gillette Stadium, home of the New England Patriots. This year is extra special as it marks
the 25th anniversary of the establishment of the NECCF. We appreciate your continued support over
the last twenty-five years. Details of all current sponsorship opportunities, associated benefits, and

costs are included in this document.

There are many benefits to sponsorship. Some of the obvious advantages include unrestricted access
and high-level exposure to a distinguished group of attendees. In addition, sponsors will have the
opportunity to network with current clients while meeting potential new ones in a relaxed business
setting. Your company will also receive extensive recognition associated with the event through a
variety of media outlets. Sponsorship for this highly anficipated event is available on a first come, first
served basis. Please note that we have a limited number of opportunities available at each
participation level. As we do expect this event to sell out, sponsorship will not be confirmed until your

signed agreements have been returned and payment has been received.

The NECCF is a non-profit organization and we rely on the sponsorship revenues to offset the costs of
the day. This allows a large number of attendees to participate for an attractive rate while

maximizing the sponsors’ exposure to the group.

We would welcome the opportunity to discuss the event with you further,
Please contact NECCF with any additional questions at neccfteam@gmail.com.

We look forward to seeing you!
Sincerely,
NorthEast Contact Center Forum, Board of Directors



NECCEF Officers

President: Mike Pace
VP Marketing: Jonathan Cogswell, CopperBeech Associates
Secretary: Stacey Swim
Treasurer: Bill Conlon, Siemens Healthineers
VP Vendor Relations: David Teixeira, Bridgepointe CX

NECCF Board Members

Leia Coughlin, Southern New Hampshire University
Stephen Doherty, Senior Workforce Manager, Plymouth Rock Assurance
Erin McGinnis, VP Customer Information Center Manager, Cornerstone Bank
Daniel lannello, ezCater
Aileen Rocheleau, Contact Center Operations, VP, Citizens Bank
Justin Silva, VP Retail, All One Credit Union

Additional NECCF Team Members

Emily Rocha [Event Manager]

Melanie Amorim [Graphic Design & Marketing]



PREMIERE SPONSORSHIP OPPORTUNITIES

GOLD SPONSOR* - $10,000

BEST VALUE & HIGHEST VISIBILITY:

Premiere Sponsorship Level — only 4 slots available (offered first come, first served)
Sponsor will be given the opportunity to deliver a 30 minute customer-story workshop to all
attendees. NOTE: ALL PRESENTATIONS MUST INCLUDE A CUSTOMER
1 lead capture license with additional licenses available for purchase
Unlimited access to all attendees, speakers, sponsors and special guests at the event
Post-event attendee list
Prominently located 10’ by 10’ booth space with:
o 8 table skirted and draped
o 2 chairs
o Electricity
o Internet
Opportunity to provide promotional materials and giveaways
4 attendance passes for staff or guests
Participation highlighted in all event related advertising
Full page advertisement in the conference program book: see logistics kit for due date and
specifications

RESPONSIBILITIES

Sponsor presentations must include a customer

Sponsor presenters must join pre-event planning calls
Sponsor presentations must be submitted 2 weeks in advance of the event
Sponsors are expected to promote their participation in the event

DIGITAL MARKETING
Sponsors must complete confracts & payments by March 1st in order to guarantee full marketing

benefits. Signing up after this deadline will limit our ability to fully promote your participation.

Logo & corporate URL posted to NECCF Website (neccf.org).

Opportunity to post a company-produced White Paper on the NECCF website for the entire
calendar year of the event.

For sharing on the sponsor’s social media channels, sponsors can request social graphics
highlighting sponsorship level, partnership & event promotion.

Up to 4 social media posts on NECCF channels (Facebook, LinkedIn, Twitter) leading up to
event promoting content relevant to the event.

Sponsorship level & participation will be included in frequent email newsletter promotion to the
extensive NECCF email list.


http://neccf.org

SILVER SPONSOR* - $8,000

Secondary Sponsorship Level — only 4 slots available (offered first come, first served)
Sponsor will be given the opportunity to deliver a 20 minute customer-story workshop to all
attendees. NOTE: PRESENTATION MUST INCLUDE A CUSTOMER
1 lead capture license with additional licenses available for purchase
Unlimited access to all attendees, speakers, sponsors and special guests at the event
Post-event attendee list
Prominently located 10’ by 10’ booth space with:

o 8 table skirted and draped

o 2 chairs

o Electricity

o Internet
Opportunity to provide promotional materials and giveaways
4 attendance passes for staff or guests
Participation highlighted in all event related advertising
Full page advertisement in the conference program book: see logistics kit for due date and
specifications

RESPONSIBILITIES

Sponsor presentations must include a customer
Sponsor presenters must join pre-event planning calls

Sponsor presentations must be submitted 2 weeks in advance of the event
Sponsors are expected to promote their participation in the event

DIGITAL MARKETING
Sponsors must complete confracts & payments by March 1st in order to guarantee full marketing

benefits. Signing up after this deadline will limit our ability to fully promote your participation.

Logo & corporate URL posted to NECCF Website (neccf.org).

Opportunity to post a company-produced White Paper on the NECCF website for the entire
calendar year of the event.

For sharing on the sponsor’s social media channels, sponsors can request social graphics
highlighting sponsorship level, partnership & event promotion.

Up to 4 social media posts on NECCF channels (Facebook, LinkedlIn, Twitter) leading up to
event promoting content relevant to the event.

Sponsorship level & participation will be included in frequent email newsletter promotion to the
extensive NECCF email list.


http://neccf.org

BRONZE SPONSOR - $5,000

Priority table placement given on the Expo floor over Exhibit Booth Sponsors
Unlimited access to all attendees, speakers, sponsors and special guests at the event
1 lead capture license with additional licenses available for purchase
Post-event attendee list
Prominently located 10’ by 10’ booth space with:
o 8’ table skirted and draped
o 2 chairs
o Electricity
o Internet
Opportunity to provide promotional materials and giveaways
2 attendance passes for staff or guests
Participation highlighted in all event related advertising
Full page advertisement in the conference program book: see logistics kit for due date and
specifications

RESPONSIBILITIES

Sponsor participants must join pre-event planning calls
Sponsors are expected to promote their participation in the event

DIGITAL MARKETING
Sponsors must complete contracts & payments by March 1st in order to guarantee full marketing

benefits. Signing up after this deadline will limit our ability to fully promote your participation.

Logo & corporate URL posted to NECCF Website (neccf.org).

Opportunity to post a company-produced White Paper on the NECCF website for the entire
calendar year of the event.

For sharing on the sponsor’s social media channels, sponsors can request social graphics
highlighting sponsorship level, partnership & event promotion.

Up to 4 social media posts on NECCF channels (Facebook, LinkedlIn, Twitter) leading up to
event promoting content relevant to the event.

Sponsorship level & participation will be included in frequent email newsletter promofion to the
extensive NECCF email list.


http://neccf.org

SPECIALTY SPONSORSHIP OPPORTUNITIES

Any of the below sponsors will be included, where appropriate, in NECCF email marketing
opportunities and recognition on the NECCF social media as participating sponsors leading up to the
event.

Sponsors must complete contracts & payments by deadline order to receive full marketing benefits.
Signing up after this deadline will limit our ability to fully promote your participation.

LUNCHEON SPONSOR - $10,000

e Opportunity to provide a short speaking presentation to all attendees, as plated lunch begins

(approximately 5 minutes)
e Sponsors may distribute brochures or promotional items at each place setting, onsite staff will
manage placement on your behalf
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e | lead capture license with additional licenses available for purchase
e Post-event attendee list
e Includes 10’ by 10’ booth space with:
o 8’ table skirted and draped
o 2chairs
o Electricity
o Internet
e Logo & corporate URL posted to NECCF Website (neccf.org).
e Opportunity to distribute brochures, promotional materials and giveaways
e 4 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book

KEYNOTE SPEAKER SPONSOR - $8,000

e Exclusive opportunity to sponsor the keynote speaker and have a book signing at your booth, if

applicable (Keynote speaker may make signed books available for purchase by the sponsor
at an additional cost).
e Opportunity to provide a short speaking presentation & introduce the Keynote speaker
(approximately 5 minutes) to all attendees.
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e | lead capture license with additional licenses available for purchase
e Post-event attendee list
e Includes 10’ by 10’ booth space with:
o 8 table skirted and draped
o 2 chairs


http://neccf.org

o Electricity
o Infternet
e Logo & corporate URL posted to NECCF Website (neccf.org).
e Opportunity to distribute brochures, promotional materials and giveaways
e 4 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book

BEER & WINE SOCIAL + RAFFLE PRIZE GIVEAWAY HOST - $6.000

e Exclusive opportunity to sponsor the cocktail reception & raffle prize giveaway at the end of

the day
e Opportunity to infroduce the beer & wine social, highlight the raffle prize giveaway and play a
short video (approximately 3 minutes) displayed on the large HD display in the presentation
area
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e Post-event attendee list
e 1 lead capture license with additional licenses available for purchase
e Signage promoting you as sponsor will be provided
e Includes 10’ by 10’ booth space with:
o 8 table skirted and draped
o 2 chairs
o Electricity
o Internet
e Logo & corporate URL posted to NECCF Website (neccf.org).
e Opportunity to distribute brochures, promotional materials and giveaways
e 4 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book

CONFERENCE TOTE BAG SPONSOR - $6,000

e Exclusive opportunity to sponsor the conference tote bags, which will be distributed onsite

e Personalized tote bags will be produced with your company logo along with the NECCF logo
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e Post-event attendee list
e | lead capture license with additional licenses available for purchase
e Includes 10’ by 10’ booth space with:
o 8' table skirted and draped
o 2chairs
o Electricity
o Internet


http://neccf.org
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Logo & corporate URL posted to NECCF Website (neccf.org).

Opportunity to distribute brochures, promotional materials and giveaways

4 attendance passes for staff or guests

Company name, logo, and sponsorship listed in the conference program book

CONFERENCE LANYARD SPONSOR - $5,000

Exclusive opportunity to sponsor the conference lanyards which will be distributed to all
attendees, speakers and sponsors
Personalized lanyards will be produced with your company logo exclusively appearing on
them, very high visibility branding opportunity for your organization
Unlimited access to all attendees, speakers, sponsors and special guests at the event
Post-event attendee list
1 lead capture license with additional licenses available for purchase
Includes 10" by 10’ booth space with:
o 8' table skirted and draped
o 2 chairs
o Electricity
o Infternet
Logo & corporate URL posted to NECCF Website (neccf.org).
Opportunity to distribute brochures, promotional materials and giveaways
2 attendance passes for staff or guests
Company name, logo, and sponsorship listed in the conference program book

NETWORKING BREAKFAST SPONSOR: $5,000

10

Morning refreshment break includes coffee, teq, fresh fruit, bagels and muffins
Opportunity to infroduce the Networking Breakfast and play a short video (approximately 3
minutes) displayed on the large HD display in the presentation area
Signage with company logo and promotional announcement to attendees
Unlimited access to all attendees, speakers, sponsors and special guests at the event
Post-event attendee list
1 lead capture license with additional licenses available for purchase
Includes 10’ by 10" booth space with:

o 8 table skirted and draped

o 2 chairs

o Electricity

o Internet
Logo & corporate URL posted to NECCF Website (neccf.org).
Opportunity to distribute brochures, promotional materials and giveaways


http://neccf.org
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e 2 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book

CONTINUOUS BEVERAGE SPONSOR - $4,000

e Continuous beverages will be offered to all attendees throughout the day including coffee,

teq, juices, bottled waters and sodas
e Signage with company logo and promotional announcement to attendees
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e Post-event attendee list
e | lead capture license with additional licenses available for purchase
e Includes 10’ by 10’ booth space with:
o 8’ table skirted and draped
o 2 chairs
o Electricity
o Internet
e Logo & corporate URL posted to NECCF Website (neccf.org).
e Opportunity to distribute brochures, promotional materials and giveaways
e 2 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book

AFTERNOON DESSERT & REFRESHMENT BREAK SPONSOR: $4,000

e The afternoon dessert & refreshment break includes features assorted mini pastries &

desserts, coffee, soft drinks, bottled water and snacks
e Signage with company logo and promotional announcement to attendees
e Unlimited access to all attendees, speakers, sponsors and special guests at the event
e Post-event attendee list
e 1 lead capture license with additional licenses available for purchase
e Includes 10’ by 10’ booth space with:
o 8 table skirted and draped
o 2chairs
o Electricity
o Infernet
e Logo & corporate URL posted to NECCF Website (neccf.org).
e Opportunity to distribute brochures, promotional materials and giveaways
e 2 attendance passes for staff or guests
e Company name, logo, and sponsorship listed in the conference program book
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BASIC SPONSORSHIP OPPORTUNITY
EXHIBIT BOOTH: $3,500

e Unlimited access to all attendees, speakers, sponsors and special guests at the event

e Includes 10’ by 10’ booth space with:
o 8' table skirted and draped
o 2chairs
o Electricity
o Internet
e Opportunity to provide promotional materials and giveaways
e 2 attendance passes for staff or guests
e |lead Capture license available to purchase
e Participation highlighted in all event related advertising
e Company name listed in the conference program book

12



SPONSORSHIP ADD-ONS

EVENT ADD-ON OPTIONS: (Must Be Ordered In Advance)

Please note: add-ons are subject fo changes based on availability and venue policies
e Monitor Rentals

o Tabletop monitor (optional stand): $550
Monitor rentals must be purchased no later than August 31.

e Press Banner Backdrops:
o NECCF branded backdrop with stand: $1,000
o NECCF & your company co-branded backdrop with stand: $1,250
o Your company branded backdrop with stand: $1,500
Backdrop orders must be placed by Aug 31 to allow for design & shipping.
Any orders placed between September 1-30 will require a rush order fee.
Orders will not be accepted after September 30.

e Additional Guest Passes
o Gold, Silver, Bronze, and specialty sponsors - $199 each
o Exhibit Booth sponsors - $399 each

NEW ENGLAND PATRIOT OPTIONS*: (Must Be Ordered In Advance)

New England Patriot options provide nice additions to help attract more foot traffic to your
booth. Prices available upon request and subject to Gillette Stadium availability.

e Super Bowl Ring - two hours max. Guests are allowed to touch, try it on and take
pictures with it.

e Pat Patriot Mascot - two hours max. Great for greeting, taking pics, photo
opportunities.
e Patriot Alumni - alumni list and pricing available upon request. They are great for

mingling, photo opportunities, signing autographs and drawing fraffic to your
booth
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NECCF EVENT SPONSOR RESPONSIBILITIES

NECCF is 25 years old and very proud of our independent, user driven, non-profit status. As a
non-profit we work diligently to continually update our extensive database of contact center
professionals across the northeast. As an organization we are active in email marketing, social media
posting and advertising, and our website is a constantly evolving source of content for contact
center professionals seeking techniques and tools for deriving a higher level of customer satisfaction
for their customers. All of these marketing channels are used to promote you, our sponsors.

As an independent source of best practices in the contact center space we believe we represent an
excellent value-added benefit to your prospects and clients. Partnering with us brings that value
directly to you and your company. But as a non-profit our resources are limited and we ask your
partnership, as a sponsor, in co-marketing our events. We ask that you:

Corporately:

Use of media kit: announce our event and your sponsorship on your website, via email
marketing and via Linkedin, X, and other social media utilized by your company and provided
in partnership with NECCEF.

Sales Staff:

We ask that the sales staff attending the event, post and repost content from Linkedin, X,
Facebook, and other social media to their personal networks to promote the event and their
attendance at it.

We will have promotional content available for you to repurpose for your marketing efforts.
We thank you for your sponsorship and rememlber: Our success is your success!

CallMiner
i
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SPONSOR PRESENTATION GUIDELINES FOR NECCF EVENTS

We have held focus groups with our attendees and surveyed them extensively. Universally their
feedback tells us they value client/user-based presentations — the real story, or demonstration, of how

a product or service works, from a contact center manager’s personal point of view.

Simple fact: having a client/user as part of your presentation at an NECCF event lends greater
credibility to the value of the product or service you offer; and in turn, creates more business
opportunities for you among our attendees. If a specific client cannot travel for the event, we can
work with you to make arrangements to stream their participation live, as part of your presentation.

An NECCF Board Member will be assigned to you as a guide to help you in the development of your
presentation, with the goal of maximizing your business opportunities via your partnership with the
NECCEF.

205’ A‘;guelles

rea Vice President
+ ROy.Arguelles ni?eufrg

- Iinkedin.com/in/roy33/

WWwW.nice.com
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WHO WILL ATTEND

We expect an audience of 350+ contact center executives and managers from a variety of
industries including financial services, retail, utilities, insurance, telecommunications, banking, health
care, etc. Our attendees represent companies residing in the northeast, specifically Massachusetts,
Connecticut, Rhode Island, Vermont, Maine, New Hampshire, New York, and New Jersey.

ABOUT THE NECCF

The NECCF is a non-profit organization comprised of a volunteer Board of Directors. The NECCF was
founded in February 2001 by contact center executives and managers who wanted an unbiased
“user group” to facilitate the exchange of ideas among contact center executives and managers.
Since that time, the NECCF has grown and remained committed to addressing the day-to-day
management concerns and strategic planning needs of contact center professionals throughout the
northeast.

In addition to the annual NECCF Conference and Expo the NECCF holds seasonal Forums (spring and
fall), which offer relevant topics delivered by call center management. Although the topics for each
live meeting vary and are influenced by industry frends and attendee input, the primary focus is
always on managing and improving upon contact center service delivery. Each Forum is usually
sponsored by a single vendor and if you are interested in sponsoring a Forum please contact
neccfteam@gmail.com. For information on all the events both live and virtual that NECCF offers for
sponsorship, go to our Vendors/Sponsors page at NECCF.org
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SAMPLE EVENT AGENDA*

7:30am floor opens for Sponsor for final set-up.

Monday affernoon set up hours in logistics kit recommended for all sponsors

8:00am

9:000m

9:15am

10:00am

10:450m

11:30am

12:15pm

1:15pm

2:00pm

2:25pm

2:50pm

3:15pm

3:35pm

4:30pm

Networking Breakfast (Sponsored) - Check In & Registration

Show Floor Opens

Workshop #1 (30 min) Presented by Gold Sponsor

Workshop #2 (30 min) Presented by Gold Sponsor

Workshop #3 (30 min) Presented by Gold Sponsor

Workshop #4 (30 min) Presented by Gold Sponsor

Sponsored Three Course Luncheon for Attendees & Sponsors

Case Study #1 (20 min) Presented by TBD, Sponsored by Silver Sponsor
Case Study #2 (20 min) Presented by TBD, Sponsored by Silver Sponsor
Case Study #3 (20 min) Presented by TBD, Sponsored by Silver Sponsor
Case Study #4 (20 min) Presented by TBD, Sponsored by Silver Sponsor
Presentation, Keynote Speaker (Sponsored)

Beer & Wine Social + Raffle Prize Giveaway (Sponsored)

Event Concludes

*Final program subject to change



PREVIOUS NECCF CONFERENCE & EXPO SPONSORS

8x8 Genesys Premier NX
ACC Premiere Helpware PremierBPO
AudioCodes Interactions Premiere Response
Avaya intlx Solutions Red8
BenchmarkPortal Knowmax.Al Replicant Al
Bridgepointe LevelAl ReplicantAl
Bright Pattern Link-Live RingCenfral
Calabrio LivePro SIM
CallFinder Mitel SuccessKP|
CallMiner NexRep Support Services Group
Cognigy Nextiva Talkdesk
Contact Center
Pipeline NICE Upland
Content Guru NobelBiz Vee24
CorpDVS Observe. Al Vonage
Creovai ObserveAl Waterfield
Crescendo.Al OpenText WiserOwl
DialPad Panviva Working Solutions
eGain Pinoy Data Capture WX Technology Group
Five Star Call Centers PolyAl ZAppix
Five?9 oom

Thank you for your sponsorship!
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PARTIAL LIST OF PREVIOUSLY ATTENDING COMPANIES INCLUDE:

2Ring America, Inc.
ACC Premiere
Agilitas Solutions, LLC
Align Credit Union
All One Credit Union
American Eagle Financial Credit Union
Amplix
Androscoggin Bank
Apfia, LLC.
Arbella Insurance
Avidia Bank
BenchmarkPortal LLC
Blount Fine Foods
Blue Cross Blue Shield Rl
Bosch Home Comfort
Bridgepointe CX
Bridgepointe Technologies
Bright Patftern
Calabrio, Inc.
CallFinder
Citizens Bank
Claremont Savings Bank
Commonwealth Care Alliance
Compelity
ContactUs
Content Guru
CopperBeech Associates
Cornerstone Bank
Creatio
Creovai
Crescendo

Dana Farber Cancer Institute
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Devoted Health
ezCater
FCP Euro
Fidelity
Five Star Call Centers
Franklin Templeton
Genesys
GlobalCom BPO
Grade Potential
Hanscom Federal Credit Union
Harvard Federal Credit Union
Helpfeel
HorizonCX LLC
InfoPay
Inktel Contact Center Solutions
InsureMyTrip
Interactions, LLC
intlx Solutions
Knowmax
LanMinds
Level Al
livepro
MaineHealth
MassAbility
Microsoft
Mitel
Movate Inc.
National Grid
NAXx2 Creative
Siemens Healthineers
Needham Bank

New Balance

NexRep
Nextiva, Inc.

NICE
Northeastern University
NTI, Inc.
Observe Al
Odysseys Unlimited
OnBrand24
Overseas Adventure Travel
Personify Health
Plymouth Rock Assurance Corporation
Premier NX
Provalus
Red8
RingCenfral
Salem Five Bank
Service Mob
SIM
SimpliSafe
SKUx
Sprinklr
Sungage Financial
Synervo Groups
Talkdesk
The Village Bank
Truiem
UMass Memorial Health
Uwill
Verint
Vertical Communications
Vonage
Webster Five

Zoom



PARTIAL LIST OF ATTENDEE TITLES:

CEO Senior Director of Sales Team Lead / Team Leader

Founder / Co-Founder

General Manager Account Executive

President Contact Center Manager Senior Account Executive

COO (Chief Operating Officer) Call Center Manager Strategic Account Executive

. . Cust Servi . .
CRO (Chief Revenue Officer) ustomer service Enterprise Account Executive
Manager
Customer Solutions
CSO (Chief Strategy Officer) v Vi Enterprise Account Manager
Manager

CTO (Chief Technology

Officer) Operations Manager

Channel Account Manager

EVP (Executive Vice President) IT Manager Regional Sales Director

RVP Sal Regi | VP of
SVP (Senior Vice President) Marketing Manager Sales S(Oleegil)ono ©

VP (Vice President) Field Marketing Manager VP of Sales

ales Development
AVP (Assistant Vice President) Partner Manager S v p.
Representative

Managing Partner Program Manager Sales Engineer

Partner Product Manager Solutions Consultant
Training & Development
Principal ning velop Consulting Sales Engineer
Manager
. Process Improvement Customer Experience
Director .
Manager Associate
Director of tact f Poli P d
irector of Contact Cenfer olicy & Procedure CX Strategist

Operations Manager

Director of Customer Care Service Center Manager CX Executive

Director of Customer Success Quality Program Lead CX Solutions Manager

Director of Customer
Experience (CX)

Global Head of Customer

ior M
Senior Manager Growth

Director of Channel Sales Workforce Manager Head of Customer Experience

Director of Strategic

Partnerships Supervisor

Customer Growth Consultant

Director of Product
Management

Customer Care Assistant

Senior Supervisor
P Manager

Director of Workforce Talent

Contact Center Supervisor
Development

Marketing Specialist
Customer Service

Regional Director .
Supervisor

Marketing Program Manager

Member Services
Supervisor

Senior Director Marketing Support Executive
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Events Manager
Senior Marketing Specidalist
Senior Marketing Program Manager

Global Growth Leader

IT Business Analyst

IT Product Manager

IT Portfolio Manager
Voice Engineer
Call Center Engineer
Solutions Engineering Manager
Business Analyst

Business Development Director

Business Development Representative

Contact Center Business Analyst

RCM Process Analyst

Workforce Analyst

Workforce Management Analyst

Principal Solution Consultant
Product Owner
Product Evangelist

Sr. CX Solution Consultant

Strategic Partner Manager

Member Engagement Center
Manager

Enrollment Management Director

Executive Assistant



